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June 2016 
IOM X Video: Know Before You Go 

Migrant Resource Center - Survey Analysis 
Summary: 
This analysis is based on a survey disseminated to 30 Cambodians (males=17, 
females=13) who visited IOM’s Migrant Resource Centre (MRC) in Poi Pet, Cambodia from 
March 1st to April 30th, 2016. Participants were asked to watch IOM X’s Know Before You 
Go video. In the video, IOM X promotes safe migration practices such as safeguarding 
identification documents, staying in contact with family and friends, having a passport, visa 
and work permit, etc. To evaluate Know Before You Go’s impact on safe migration 
knowledge in visitors to the MRC, participants were asked to respond to survey questions.  
 
Key Findings: 

• Respondents were asked seven true or false questions about safe migration 
practices that were covered in the video. All questions were answered correctly by 
at least 90 per cent of respondents (n=27). This suggests that respondents had a 
good understanding of safe migration practices after watching the video. It is 
important to note that this does not include the respondents’ previous knowledge 
of safe migration.  

• Respondents commented that the most valuable information from the video was 
the emphasis of migrating with a passport (and visa).  

• Feedback from respondents shows that they had few questions after watching the 
video. This suggests that the video is very informative on safe migration practices.  

• When asked to name resources that were promoted in the video, only one resource 
(the Migration Resource Center) could be identified. This suggests that the 
approach to sharing resources in the video could be more effective. 

 
Demographics: 

• The average age of the respondents was 30 years. The youngest respondent was 
17 years old and the oldest was 49 years old. 

• More than half of the respondents (57%, n=17) were male. The other 43 per cent 
(n=13) were female.  

• The respondents came from ten different provinces. Banteay Meanchey was the 
most widely represented province with eight respondents.  

• None of the respondents were from eastern provinces.   
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Safe Migration Information: 
Respondents were asked seven true or false statements on safe migration practices that 
were covered in the video. At least 90 per cent of respondents (n=27) selected the correct 
answer for each of the questions.  
 

• All of the respondents (n=30) selected the correct answer to the following 
statements: 

o To check if the broker or recruitment agency you are dealing with is 
legitimate you can share the recruitment agent’s information with your local 
Migrant Resource Center (MRC), Ministry of Labour or Department of 
Labour to check if your recruitment agent is registered.  

o For your own safety, it is important to memorize the number of at least one 
contact in the new country, like a friend or a NGO.  

o Having a passport, visa and work permit is the safest way to migrate as this 
can keep you safe in your new country and help you earn more money.  

o It is a good idea to always keep in contact with your family and friends so 
that they know where you are and that you are safe.  

 
• The following three statements were answered correctly by 90 per cent of 

respondents (n= 27). 
o It is okay to give your original identification papers for safekeeping to your 

new employer, even if they are not a government official. 
o It is not necessary to share information of the person who is helping you 

travel with someone you trust – like a friend, relative or even village chief. 
o If a recruitment agent doesn’t want to answer your questions or promises 

very high pay then they are not to be trusted.  
 

• A majority of the respondents (83%, n=25) correctly identified one action (Action 1) 
to ensure a job is real. Eighty per cent (n=24) identified two actions (Action 1 and 2) 
Sixty per cent (n=18) identified correctly all three actions below that can be taken to 
ensure that an offered job is legitimate: 

o Action 1: Verify that your recruitment agent is licensed.  
o Action 2: Ask questions about the job conditions (its location and salary) 
o Action 3: Ask for a contract before you go and read it carefully to make sure 

you understand everything,  
  

• Respondents fared better with multiple choice and true or false questions than 
open-ended questions. When respondents were asked to name a resource that was 
promoted at the end of the video, only 17 per cent (n=5) named one resource (the 
MRC) out of 5 resources promoted. Almost half of respondents (43%, n=13) did not 
know a resource. Other respondents named safe migration practices such as 
remembering a phone number, obtaining a passport or finding out more information 
before leaving.   
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Respondent Feedback: 

• When asked what in particular respondents liked about the video, the most frequent 
answer (given by 67% of respondents, most of which were female) was ‘information 
about passport (and visa)’. Other respondents liked the “information about staying 
in touch with family and friends” and “memorizing a phone number of someone 
before you leave”.  

• Only three respondents (all females) had questions after watching the video. These 
questions were about the cost of passports, how long it would take to get a 
passport and how to find a job in Thailand safely. This may suggest that females 
are more interested in getting passports or know less about the process of getting 
passports than men.  

• No respondent had any negative feedback on the video.  
 
Recommendations:  
Overall the survey suggests that the video is informative on safe migration practices. Based 
on feedback and the questions posed in the survey, respondents retained the most 
information on topics that might be more familiar to them already (e.g. migrating with a 
passport). Safe migration practices such as keeping in contact with family and friends are 
easy to remember and therefore will potentially positively impact migrant behaviour.  
 
Practices that involved remembering resources that individuals can refer to were not easily 
recalled. This could suggest that it would have been beneficial for the video to concentrate 
more on explaining and familiarizing potential migrants with these resources, instead of 
simply listing them at the end of the video.  
 
Additionally, handing out supplementary materials that include a list of resources could be 
beneficial for migrants to help remember them. Although it is unclear how much of this 
information respondents knew before watching the video, the survey demonstrated that 
the topics that were covered most heavily (the importance of a passport, staying in touch 
with family and friends, checking if recruiters are legitimate) were easily recalled by the 
majority of respondents. Hence, airing this video at MRCs and other centres that aspirant 
migrants visit, as well as including it in community outreach activities, will likely have a 
positive impact on safe migration practices.   
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ANNEX: QUESTIONNAIRE 
 

IOM X Post-Testing: Safe Migration Video 
 
Summary: IOM X’s recent video Know Before You Go provides safe migration tips 
through a simple and easy-to-follow animation. Aimed at aspirant migrants, the video 
provides guidance on many aspects related to migration, including how to safeguard 
identification documents, why you should stay in regular contact with family at home, and, 
for those going abroad, the importance of a valid passport, visa and work permit.    
 
This video is currently being screened at the IOM Migrant Resource Center (MRC) in Poi 
Pet, Cambodia. In order to measure the impact of the video, IOM X has created a short 
survey (below) for staff members at the MRC to ask Cambodian aspirant migrants after 
they have watched the video.  
 
Where: Migrant Resource Center in Poi Pet, Cambodia 
 
Target audience: Young Cambodian men and women, aged 18-50, who visit the IOM 
Migrant Resource Center in Poi Pet, Cambodia,  
 
Target responses: 30 (from March - May 2016) 
 
Instructions for IOM MRC Staff: After watching Know Before You Go video, please ask 
the questions and possible responses below aloud to one person at a time and have him or 
her respond to the questions aloud. Please record the answers in the SurveyMonkey link 
provided. Correct answers are identified in red while incorrect answers are in black for IOM 
staff to reference. 
 
Survey Questions  
 

1. Age: ____________ 
2. Home Province: _______________ 
3. Sex: Male / Female 
4. To check if the broker or recruitment agency you are dealing with is legitimate 

you can share the recruitment agent’s information with your local Migrant 
Resource Center, Ministry of Labour or Department of Labour (MRC) to check 
if your recruitment agent is registered.  

TRUE or FALSE 
5. It is okay to give your original identification papers for safekeeping to your 

new employer, even if they are not a governmental official.  
TRUE or FALSE 

6. For your own safety, it is important to memorize the number of at least one 
contact in the new country, like a friend or a NGO. 
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 TRUE or FALSE 
7. Having a passport, visa and work permit is the safest way to migrate as this 

can keep you safe in your new country and help you each more money.  
TRUE or FALSE 

8. It is a good idea to always keep in contact with your family and friends so that 
they know where you are and that you are safe. 

TRUE or FALSE 
9. It is not necessary to share information of the person who is helping you travel 

with someone you trust – like a friend, relative or even village chief.  
  TRUE or FALSE 

10. If a recruitment agent doesn’t want to answer your questions or promises very 
high pay then they are not to be trusted. 

  TRUE or FALSE 
11. To ensure that you have been offered a legitimate job you should do which of 

the following: (Select all that apply) 
a. Verify that your recruitment agent is licensed. 
b. Ask questions about the job conditions, its location and salary. 
c. Ask for a contract before you and read it carefully to make sure you 

understand everything. 
d. Nothing. As long as the agent makes a good impression you can 

trust him or her.  
12. What resources are promoted at the end of the video? 

  Answer: ________________________ 
13. After watching the video, do you have any additional questions about 

migration? If yes, what? (Optional)  
Answer: ________________________ 

14. What did you like about this video? (Optional) 
Answer: ________________________ 

15. What did you NOT like about this video? (Optional) 
Answer: _______________________ 

 
 
 
 
 
 
 
 
 

 
 
 

 


