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347 million people 
reached

(189 million in Year 3)






51 videos 
launched
(34 in Year 3)






220 million potential 
viewers of videos

(162 million in Year 3)






1,066 broadcasts on 
TV and radio

(298 in Year 3)






24 events
(13 in Year 3)






180 public sector 
consultations

(38 in Year 3)






36 private sector 
partners

(5 new in Year 3)






US$19.7 million in 
in-kind contributions

(US$200,000 in Year 3)






 192,940 unique 
visitors to website

(118,037 in Year 3)






371 news articles 
and broadcasts

(25 in Year 3)








439,189 social 
media followers

(115,824 in Year 3)









11 technology 
innovations

(5 in Year 3)
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The activities below reflect progress made towards the achievement of IOM X’s overarching goal, which is to build social 
resilience to human trafficking and exploitation in Asia Pacific through the dissemination of key information and 
promotion of concrete actions. This data is progress-to-date, from 1 October 2014 to 30 September 2017.
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Child soldiers are children (under the age of 18) recruited to fight in 
conflicts, act as porters, couriers, spies, guards, suicide bombers or 
human shields for an armed group. Children who clean and cook or 
who are used for sexual exploitation in the conflict context are also 
considered child soldiers.1

Children who are forced to join armed groups by coercion, abduction, 
violence or threat of violence are also considered to have been 
trafficked. The majority of child soldiers are trafficking victims.2

No exact figures on child soldiers are available but it is believed that 
tens of thousands of children are forcibly recruited to be child soldiers 
in conflicts around the world. 3

It is estimated that one third of all child soldiers are girls who are 
primarily forced to provide sexual services. Some are also forced into 
combat. [4][5]

Displaced, orphaned and homeless children are some of the most 
vulnerable. Children living in conflict areas are also kidnapped or 
forcibly recruited while at school or at home with their families.6

Child soldiers are usually put through brutal indoctrination processes 
to brainwash and desensitize them. This includes physical violence, 
torture, making them watch killings, disfiguring their family members, 
or forcing them to kill friends, family members or other victims.7

Female child soldiers face the risk of repeated rape, sexually transmitted 
infections and unwanted pregnancies. Reintegration for these girls is 
particularly difficult, especially if they return pregnant or with children.8

Many child soldiers experience psychological trauma. Often they return 
from war suffering from post-traumatic stress disorder, severe depres-
sion or other mental health issues.9

The lack of a normal childhood, the exposure to extreme violence and 
the stigmatization child soldiers face make reintegration difficult. Failure 
to reintegrate prevents these children from learning skills and getting 
jobs, which often leads to rejoining conflicts and thereby continues the 
cycle of violence.10

Child Soldiers

Trafficking for Organ Removal
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Organ trafficking is not the same as trafficking for organ removal. 
Trafficking for organ removal is an individual being trafficked for the 
purpose of removing their organ(s), whereas organ trafficking is the 
illegal buying and selling of organs. A trafficked organ could come from 
a trafficked individual but that is not always the case; they may be two 
separate crimes. The two terms should not be conflated.1

Illegal profits from the trafficking for organ removal is estimated to be 
worth between US$600 million-1.2 billion a year.2 The growth in this 
practice is due to a reduction in the number of legally obtained organs 
available for transplant, and an increase in the number of people 
waiting for transplants, as they have become more routine in recent 
years. Organized criminals can make a lot of money from unethical 
clinics that will buy a heart, kidney or pancreas for wealthy patients.3

About 0.3 per cent of all trafficking victims are trafficked for organ 
removal. However, this number is based on reported cases only and it 
is assumed that the actual number is much higher.5

The most commonly harvested organ is the kidney; it is estimated that 
5-10 per cent of all kidney transplants worldwide come from victims of 
trafficking for organ removal. The second most commonly harvested 
organ from trafficking victims is the liver.6

Vulnerable individuals, including aspirant migrants, homeless people 
and illiterate people are most at risk of being trafficked for organ 
removal because they are often searching for economic opportunities 
which makes them easy prey for traffickers offering money.7

Although there is a lack of concrete data, the average organ supplier is 
roughly 30 years of age and has a low level of education.8 Additionally, 
victims tend to come from poor nations, including several countries in 
the Asia Pacific.9

Reports show that recruiters will promise up to US$20,000 for a 
kidney; however, victims trafficked for organ removal may actually be 
paid as little as US$500. The average victim receives between 
US$3,500-6,000 (based on reported cases). Kidneys sourced from 
victims trafficked for organ removal can sell for up to US$200,000.10

Victims of trafficking for organ removal, specifically kidney removal, 
can often be identified by their scars, which are an average of 20 
inches long. These scars are so long because those who harvest the 
kidney try to minimize their costs and so they skip MRI or CT scans 
that determine the exact location of the kidney. These surgeons do not 
use laparoscopic surgery, which would only leave a four-inch scar, 
because this type of surgery is more expensive.12

After surgery, victims of trafficking for organ removal may experience 
social isolation due to the stigmatization they face for having fallen 
victim to the crime. Additionally, they often feel ashamed, especially if 
their overall economic situation does not improve.13 In addition to 
being at risk of serious physical damage and long-term health prob-
lems, victims of trafficking for organ removal can also suffer from 
psychological and emotional effects such as health fears, depression 
or and feelings of violation.14

Organs taken from victims are trafficked all over the world 
through an elaborate network. Many people are involved in this 
illegal business, including recruiters, victims, doctors, nurses, 
hospitals and organ recipients.11

First, victims can be forced or deceived into giving an organ; second, people can agree to sell their organ 
but then are either not paid at all or are paid less than was agreed; and third, individuals seek treatment 
for a condition (sometimes they are made to believe they are suffering from a condition or they are 
victims of a road traffic accident) and have their organs removed without agreeing.4 In some cases 
victims are murdered for their organs.

Three types of trafficking for organ removal are most common.
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The campaign leverages the power and popularity 
of media and technology to inspire young people 
and their communities to act against human 
trafficking. IOM X moves beyond raising 
awareness to effecting behaviour change by 
applying a Communication for Development 
(C4D), evidence-based and participatory 
framework to tailor messaging for its activities. 

IOM X’s activities include developing media 
content for television and online platforms, digital 
innovations with leading technology companies 
and capacity building resources.

All IOM X videos and resources are available free-
of-charge to individuals, organizations and 
broadcasters. 

IOM X asks its audience to do three things:

IOMX.org/LEARN
Learn about exploitation and human trafficking. 
You can do this by viewing IOM X videos, using 
the eLearning portal or downloading IOM X Learn, 
an easy-to-follow facilitation guide to hold your 
own awareness-raising workshop.

IOMX.org/ACT
Act in a way that prevents exploitation and human 
trafficking. You can do this by following IOM X tips 
for travelling, shopping and safe migration, or by 
downloading IOM X Act, a guide for holding your 
own awareness-raising event.

IOMX.org/SHARE
Share information about exploitation and human 
trafficking with others. You can do this by 
screening one of IOM X’s free videos in your 
community or  by downloading IOM X Share, a 
ready-made presentation about human trafficking 
that you can tailor for your audience.
 



ABOUT US

With the support of the United States Agency for International Development (USAID), IOM X is the 
International Organization for Migration’s (IOM) innovative campaign to encourage safe migration and 
public action to stop exploitation and human trafficking. IOM X began operations in Bangkok, Thailand, on 
1 October 2014. To date, the campaign has potentially reached 347 million people. 


ABOUT US
IOM X is the International Organization for 
Migration (IOM) and the United States Agency for 
International Development’s (USAID) innovative 
campaign to encourage safe migration and public 
action to stop exploitation and human trafficking.

Leveraging the power and popularity of media 
and technology, IOM X works closely with 
celebrities, private sector partners, government 
agencies, NGOs and youth groups across Asia 
Pacific.

IOM X moves beyond raising awareness to 
effecting behaviour change by applying a 
Communication for Development (C4D) 
framework. IOM X works with communities to 
understand their knowledge, attitudes and 
intended practices around a certain issue, and 
then together develop messages and tools.

IOM X takes a sector-specific approach to its 
activities. This approach recognizes the 
differences in human trafficking patterns between 
sectors, including the different factors that 
influence vulnerability.

All IOM X videos and resources are available free-
of-charge to individuals, organizations and 
broadcasters. 


COUNTRIES

Bangladesh
Brunei Darussalam
Cambodia
Indonesia
Lao PDR
Malaysia
Myanmar
Philippines
Singapore
Thailand
Viet Nam

WHERE WE WORK

PRIORITY SECTORS

Fishing
Domestic Work
Manufacturing
Entertainment
Forced Marriage







TARGET AUDIENCE

M/F, aged 15-35 
Asia Pacific region
Fishers, domestic workers, 
consumers, employers, 
students

RESEARCH AND LEARNING

THE IOM X MODEL

MEDIA CONTENT AND DISTRIBUTION


LIVE 
ENGAGEMENT

(showcasing 
media content at 

events, press 
launches, 
trainings)

DIGITAL 
ENGAGEMENT

(online 
distribution of 
media content, 

learning 
resources and 
innovations)

MONITORING AND EVALUATION
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This report is interactive, to enhance your reading experience. 
Download any free QR code reader or scanner from your mobile 
phone app store and scan the QR codes you see in this report. 


SCAN THESE BOXES 
WITH YOUR 

MOBILE PHONE
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COMMUNITY OF ORIGIN: ASPIRANT 
MIGRANTS





OBJECTIVES:
•  Raise public awareness of the risks associated with 

migration for employment. 
•  Advocate for action at all levels.
•  Support the counter-trafficking sector with high 

quality C4D resources and capacity development.

EXAMPLES OF WORK DONE BY IOM X:
•  IOM X’s Cotabato Roadshow encourages young 

women in Maguindanao, Philippines, to check the 
legitimacy of their recruiters’ license before 
migrating abroad for work.

•  IOM X’s Bangladesh Roadshow provides 
information to aspirant migrants in Bangladesh on 
how to check the legitimacy of their visa before 
migrating abroad for work.



COMMUNITY OF DESTINATION: CURRENT 
MIGRANTS, EMPLOYERS 





OBJECTIVES:
•  Shift public attitudes and change mindsets.
•  Advocate for action at all levels.
•  Increase public mobilization and participation in 

counter-trafficking activities.


EXAMPLES OF WORK DONE BY IOM X:
•  IOM X’s Open Doors video series encourages 

employers of domestic workers in ASEAN to 
create fair working environments.

•  IOM X’s Made miniseries teaches young people 
about exploitation in the manufacturing industry.

COMMUNITY OF ORIGIN: ASPIRANT 
MIGRANTS





OBJECTIVES:
•  Conduct research to understand the social, 

economic and political factors that drive migration 
and recruitment practices.

•  Promote safe pathways for employment migration.
•  Increase protective behaviours and promote action 

(i.e. accessing migrant resources, memorizing 
hotlines in country of destination).


EXAMPLES OF WORK DONE BY IOM X:
•  IOM X’s Kwentong OFW: Saki Si Fatima video 

promotes the Philippines Overseas Employment 
Administration (POEA) hotline and website as a 
resource for migrating safely.

•  IOM X’s This Way, That Way music video 
encourages aspirant Bangladeshi migrants to check 
their visas with government offices and the 
Ovibashi Karmi Unnayan Program (OKUP) prior to 
migrating abroad for work.

COMMUNITY OF DESTINATION: CURRENT 
MIGRANTS, EMPLOYERS 





OBJECTIVES:
•  Conduct research to understand the exploitative 

practices of employers.
•  Increase awareness/knowledge to help workers 

recognize exploitative employment situations and 
know their rights.

•  Increase resilience and self-reliance (i.e. sharing 
counter-trafficking information with friends and 
family, using support networks).


EXAMPLES OF WORK DONE BY IOM X:
•  IOM X’s free e-Learning courses teach online 

users about human trafficking and exploitation in 
various sectors.

•  In IOM X’s Tips videos, young people give advice 
on how to talk to family members about domestic 
worker rights.



This Strategic Framework ensures that the IOM X Campaign is addressing all potential target audiences in 
its regional efforts to prevent trafficking and exploitation.



COMMUNICATION FOR DEVELOPMENT
IOM X uses a Communication for Development (C4D), results-
focused framework to tailor messaging for its activities. By 
applying C4D, IOM X works with target audiences to understand 
their current Knowledge, Attitude and Practice (KAP) around a 
certain issue and then together develop messages and tools they 
can use to improve their own lives. This participatory approach 
also increases relevancy of the issue and garners greater 
community buy-in for materials developed and disseminated.    
IOM X’s Research and Learning team assures results are 
continuously assessed to inform the campaign’s work and track 
the impact of its programmes.

ONLINE REACH
IOM X has a strong online presence, and uses its social media sites to engage young people on the issue 
of human trafficking and exploitation. IOM X launched a new website in Year 3, optimized for online 
learning, storytelling and social sharing. 







432,077 Facebook 
fans

(108,712 in Year 3)








1253 Twitter 
followers

(486 in Year 3)








3,427 Instagram 
followers

(192 in Year 3)








192,940 unique 
visitors to website

(118,037 in Year 3)









14,797 completed 
e-Learnings 

(9,333 in Year 3)


MEDIA COVERAGE 
IOM X’s Year 3 activities were 
strengthened by global media 
coverage, resulting in increased 
reach of the campaign’s 
messages.








371 articles and news broadcasts 
about IOM X activities

(25 in Year 3)








US$2,823,364 in estimated PR 
value derived by media coverage









49.7 million people potentially 
reached by media coverage



RESEARCH AND REACH

46 in-depth interviews

22 focus group discussions
(8 in Year 3)

1 cluster analysis

17 C4D trainings for 402 
participants

(11 in Year 3)

6 online surveys

12 Knowledge, Attitude and 
Practice (KAP) surveys

(4 in Year 3)

2,990 survey respondents
(893 in Year 3)

1 gender analysis of existing 
data

QUANTITATIVE RESEARCH 
CONDUCTED

QUALITATIVE RESEARCH 
CONDUCTED

Trafficking for Organ Removal
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Organ trafficking is not the same as trafficking for organ removal. 
Trafficking for organ removal is an individual being trafficked for the 
purpose of removing their organ(s), whereas organ trafficking is the 
illegal buying and selling of organs. A trafficked organ could come from 
a trafficked individual but that is not always the case; they may be two 
separate crimes. The two terms should not be conflated.1

Illegal profits from the trafficking for organ removal is estimated to be 
worth between US$600 million-1.2 billion a year.2 The growth in this 
practice is due to a reduction in the number of legally obtained organs 
available for transplant, and an increase in the number of people 
waiting for transplants, as they have become more routine in recent 
years. Organized criminals can make a lot of money from unethical 
clinics that will buy a heart, kidney or pancreas for wealthy patients.3

About 0.3 per cent of all trafficking victims are trafficked for organ 
removal. However, this number is based on reported cases only and it 
is assumed that the actual number is much higher.5

The most commonly harvested organ is the kidney; it is estimated that 
5-10 per cent of all kidney transplants worldwide come from victims of 
trafficking for organ removal. The second most commonly harvested 
organ from trafficking victims is the liver.6

Vulnerable individuals, including aspirant migrants, homeless people 
and illiterate people are most at risk of being trafficked for organ 
removal because they are often searching for economic opportunities 
which makes them easy prey for traffickers offering money.7

Although there is a lack of concrete data, the average organ supplier is 
roughly 30 years of age and has a low level of education.8 Additionally, 
victims tend to come from poor nations, including several countries in 
the Asia Pacific.9

Reports show that recruiters will promise up to US$20,000 for a 
kidney; however, victims trafficked for organ removal may actually be 
paid as little as US$500. The average victim receives between 
US$3,500-6,000 (based on reported cases). Kidneys sourced from 
victims trafficked for organ removal can sell for up to US$200,000.10

Victims of trafficking for organ removal, specifically kidney removal, 
can often be identified by their scars, which are an average of 20 
inches long. These scars are so long because those who harvest the 
kidney try to minimize their costs and so they skip MRI or CT scans 
that determine the exact location of the kidney. These surgeons do not 
use laparoscopic surgery, which would only leave a four-inch scar, 
because this type of surgery is more expensive.12

After surgery, victims of trafficking for organ removal may experience 
social isolation due to the stigmatization they face for having fallen 
victim to the crime. Additionally, they often feel ashamed, especially if 
their overall economic situation does not improve.13 In addition to 
being at risk of serious physical damage and long-term health prob-
lems, victims of trafficking for organ removal can also suffer from 
psychological and emotional effects such as health fears, depression 
or and feelings of violation.14

Organs taken from victims are trafficked all over the world 
through an elaborate network. Many people are involved in this 
illegal business, including recruiters, victims, doctors, nurses, 
hospitals and organ recipients.11

First, victims can be forced or deceived into giving an organ; second, people can agree to sell their organ 
but then are either not paid at all or are paid less than was agreed; and third, individuals seek treatment 
for a condition (sometimes they are made to believe they are suffering from a condition or they are 
victims of a road traffic accident) and have their organs removed without agreeing.4 In some cases 
victims are murdered for their organs.

Three types of trafficking for organ removal are most common.
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is assumed that the actual number is much higher.5

The most commonly harvested organ is the kidney; it is estimated that 
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trafficking for organ removal. The second most commonly harvested 
organ from trafficking victims is the liver.6

Vulnerable individuals, including aspirant migrants, homeless people 
and illiterate people are most at risk of being trafficked for organ 
removal because they are often searching for economic opportunities 
which makes them easy prey for traffickers offering money.7

Although there is a lack of concrete data, the average organ supplier is 
roughly 30 years of age and has a low level of education.8 Additionally, 
victims tend to come from poor nations, including several countries in 
the Asia Pacific.9

Reports show that recruiters will promise up to US$20,000 for a 
kidney; however, victims trafficked for organ removal may actually be 
paid as little as US$500. The average victim receives between 
US$3,500-6,000 (based on reported cases). Kidneys sourced from 
victims trafficked for organ removal can sell for up to US$200,000.10

Victims of trafficking for organ removal, specifically kidney removal, 
can often be identified by their scars, which are an average of 20 
inches long. These scars are so long because those who harvest the 
kidney try to minimize their costs and so they skip MRI or CT scans 
that determine the exact location of the kidney. These surgeons do not 
use laparoscopic surgery, which would only leave a four-inch scar, 
because this type of surgery is more expensive.12

After surgery, victims of trafficking for organ removal may experience 
social isolation due to the stigmatization they face for having fallen 
victim to the crime. Additionally, they often feel ashamed, especially if 
their overall economic situation does not improve.13 In addition to 
being at risk of serious physical damage and long-term health prob-
lems, victims of trafficking for organ removal can also suffer from 
psychological and emotional effects such as health fears, depression 
or and feelings of violation.14

Organs taken from victims are trafficked all over the world 
through an elaborate network. Many people are involved in this 
illegal business, including recruiters, victims, doctors, nurses, 
hospitals and organ recipients.11

First, victims can be forced or deceived into giving an organ; second, people can agree to sell their organ 
but then are either not paid at all or are paid less than was agreed; and third, individuals seek treatment 
for a condition (sometimes they are made to believe they are suffering from a condition or they are 
victims of a road traffic accident) and have their organs removed without agreeing.4 In some cases 
victims are murdered for their organs.

Three types of trafficking for organ removal are most common.
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VIDEO CONTENT
IOM X added 34 new videos to its portfolio in Year 3. Please see Annex 2 of this report for a full list. Below 
are some of the highlights.

MADE: RAISING AWARENESS ABOUT 
EXPLOITATION IN THE GARMENT 
INDUSTRY
IOM X launched a five-episode YouTube miniseries called Made 
in Year 3. The aim of the miniseries is to raise awareness 
amongst consumers in ASEAN that there can be exploitation in 
manufacturing supply chains. Made gives viewers the power to 
choose how each new episode starts. 

SYNOPSIS
Tensions run high at Torres Fashion as the launch of a new 
clothing line approaches. Lian’s brother Winston is in charge but 
when she tries to help out by delivering a cheque to their 
manufacturer, she makes a surprising discovery that calls into 
question the price of success and the cost of fashion. 

DISTRIBUTION 
Made premiered online in August, along with a dedicated landing 
page, IOMX.org/made, to test viewers on their knowledge about 
exploitation between each episode. A strong online distribution 
strategy – including online influencers, media coverage and a 
comprehensive social media campaign, drove viewers to the 
miniseries. Additionally, IOM X partnered with Viddsee, an online 
video service specializing in the dissemination of short films from 
Asia, to push out the miniseries out to a wider audience. To date, 
the Made series has been viewed 202,694 times on IOM X’s 
platforms alone. 

IMPACT
Research findings show that 91% 
of Indonesians who watched Open 
Doors took at least one step 
towards the desired behaviour 
change of  respecting domestic 
worker rights. 

In Thailand, more than half of 
Open Doors viewers surveyed said 
they learned something new and 
would speak to others about the 
issue of domestic worker rights. 

HOW TO: RAISING 
AWARENESS ABOUT 
EXPLOITATION IN 
MANUFACTURING
IOM X’s How To series set out to 
see how challenging manufacturing 
work really is. In each of the four 
episodes, contestants are tasked 
with making an everyday product – 
a t-shirt, mobile phone, shoe and 
bag – in under 40 minutes. At the 
end of the 40 minutes, contestants 
are shocked by how low the cash 
prize is, shedding light on the reality 
of this work.  















RESEARCH
The videos were guided by research 
done around IOM X’s Prisana video, 
which found that – even after 
watching – less than 20 per cent of 
respondents said that they would 
avoid buying products that were 
made by exploited workers.

DISTRIBUTION
The videos were launched on IOM 
X’s social media platforms in June. 
The How To series has been viewed 
1,218,600 times online.




GO TO 
MICROSITE

RESEARCH AND IMPACT
IOM X conducted a Knowledge, Attitude and 
Practice (KAP) pre-survey (n=454) in September 
2017, and a KAP post-survey (n=201) in 
September 2017 to assess Made’s impact. After 
watching MADE, 88 per cent of surveyed 
viewers processed the messages of the video. 
This means that 38 per cent found it interesting 
and learned something new and 50 per cent said 
they would also speak to others about the issue.



VIDEO CONTENT (CONTINUED)

TRAINING VIDEOS
IOM X launched two educational videos specifically for 
practitioners. The first video, What is Human Trafficking?, 
premiered online in January. The second video, What is C4D?, 
premiered online in April. Both videos have been widely used at 
training workshops in ASEAN, and translated into multiple 
languages for use by IOM offices and partners globally.

DISTRIBUTION 
Open Doors premiered at a press 
launch in Jakarta in May, and aired 
on Thailand’s most popular terrestrial 
channel, BBTV Channel 7, in July. A 
strong online distribution strategy – 
including online influencers, media 
coverage and a comprehensive 
social media campaign, drove over 1 
million views of Open Doors.

IMPACT
Research findings show that 91% 
of Indonesians who watched Open 
Doors took at least one step 
towards the desired behaviour 
change of  respecting domestic 
worker rights. 

In Thailand, more than half of 
Open Doors viewers surveyed said 
they learned something new and 
would speak to others about the 
issue of domestic worker rights. 

OPEN DOORS: SINGAPORE GOES VIRAL 
In Year 3, IOM X’s Open Doors: Singapore became a sensation in 
Asia. The video, aimed at preventing the exploitation of domestic 
workers, was viewed over 160 million times on Facebook and 
YouTube from January to September.

Open Doors: Singapore tells the gripping story of a young Filipina 
domestic worker who finds herself being mistreated by her 
employer. The video carries a message to employers of domestic 
workers that a positive relationship with their domestic worker, 
based on trust and communication, helps create a happy home.

Open Doors: Singapore has generated a strong, emotional response 
online: "Thank you for producing this video and sharing it. It makes 
me see from another perspective and with more understanding. 
Even though I’m just a teenager, I’ll grow older and help others,” 
wrote one Facebook user.

The seven-minute video, in English, premiered in Jakarta, Indonesia, 
in May 2016, and was subsequently promoted on Viddsee. It 
resonated with a Filipino Facebook user, who then posted it to their 
own wall on 28 January 2017, where it went viral. 

“I cried and was touched because I appreciate the behaviour of the 
Filipina domestic worker. Hopefully many employers will watch this 
video and be an example to others,” said another Facebook user.

Open Doors is a three-part video series, each featuring the 
struggles of migrant domestic workers in Malaysia, Singapore and 
Thailand. 


DEFINITIONS 
VIDEOS
IOM X launched five short 
definitions videos in Year 3, 
covering forced begging, forced 
marriage, debt bondage, forced 
labour and trafficking for organ 
removal. Each video explains the 
issue in under 60 seconds. The 
videos premiered throughout the 
year on IOM X’s social media 
sites. Select videos have been 
translated into Cantonese.



C4D TOOLKIT: MULTIPLE LANGUAGES NOW AVAILABLE
Throughout the year, IOM X worked with IOM country offices to translate the IOM X C4D Toolkit. The free, 
43-page C4D Toolkit is for development professionals working on information, awareness-raising and 
Behavior Change Communication (BCC) campaigns in the counter-trafficking sector. The toolkit can help 
these practitioners understand C4D and BCC, as well as develop a C4D strategy for their own counter-
trafficking initiatives.                 

RESOURCES

NEW EDUCATIONAL FACTSHEETS
IOM X’s Research and Learning team developed 12 new 
factsheets in Year 3. Each factsheet contains facts on a 
specific subject. Alongside each fact is an illustration to 
aid comprehension. All factsheets are available in English, 
and in some additional languages. See a full list of 
factsheets in Annex 3 of this report.










Bangla English Khmer Mandarin    Myanmar    Thai

IOM X has created a suite of materials to 
help anyone – from teachers to students to 
practitioners – talk about human trafficking 
and exploitation. 

IOM X Learn is a 42-page, ready-made 
workshop guide. It was designed for young 
people between the ages of 15-25, but 
many of the activities will work for older or 
younger participants as well. This 
workshop guide will help them learn about 
human trafficking as a global issue 
affecting men, women and children, and 
what we can do to help stop it. 

IOM X Act is a toolkit to teach young 
people how to hold events in their 
communities to help raise awareness 
about human trafficking and exploitation. 

IOM X Share is a PowerPoint presentation 
made up of 35 slides that explain what 
human trafficking is, using definitions, 
participatory games and videos. The 
presentation can be tailored to the 
presenter’s audience, with additional slides 
available for presenting to the private 
sector, technology companies, young 
people and media.

All materials are available free of charge, in 
English. 
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IOM X SHARE

READY-MADE MATERIALS TO HELP OTHERS TALK ABOUT HUMAN 
TRAFFICKING

OPEN C4D 
TOOLKIT 

(ENGLISH)



HUMAN TRAFFICKING 
TRENDS BY 
COUNTRY
IOM X has developed Human 
Trafficking Snapshots for seven 
countries: Brunei Darussalam, 
Cambodia, Indonesia, Philippines, 
Singapore, Thailand and Viet Nam. 
The Human Trafficking Snapshots 
identify key Trafficking in Persons 
trends, including priority target 
audiences by geography, age, 
gender and ethnicity. Each 14-
page snapshot is an information 
resource for the counter-trafficking 
sector and IOM X’s partner to 
ensure consistency of messaging 
across all related activities.










C4D TRAININGS
IOM X held ten C4D trainings in Year 3, for a total of 283 
participants. The trainings built capacity for participants to apply 
C4D and BCC approaches across diverse issues. The trainings 
took place in Bangladesh, Cambodia, Lao PDR, the Philippines 
and Thailand.

Evaluation surveys were conducted before and after the trainings 
to assess the participants’ satisfaction, familiarity with terms and 
concepts, and confidence in being able to apply a C4D/BCC 
approach to their own work. On average, participants scored 60 
per cent in the pre-evaluation and 91 per cent in the post-
evaluation. Findings from these surveys were used to inform future 
workshops.

RESEARCH AND LEARNING

MYANMAR STUDY
IOM X carried out a baseline study 
in Yangon, Myanmar, in September 
2017. The results will inform IOM 
X’s Myanmar Roadshow in Year 4.


LAUNCH OF C4D MATERIALS
IOM X and IOM Cambodia publicly launched the Khmer versions of 
the IOM X C4D Toolkit and What is C4D? video in Phnom Penh on 1 
September 2017. Representatives from USAID Cambodia, IOM and 
the Cambodian Government’s National Committee for Counter 
Trafficking attended the launch.

C4D/BCC FOR HUMAN TRAFFICKING 
PREVENTION TRAINING OF TRAINERS,  
BANGKOK, THAILAND
29-30 NOVEMBER 2017

IOM X COTABATO ROADSHOW: MEDIA CAMP 1, 
COTABATO GO TO 

SNAPSHOTS

RESEARCH AND LEARNING 
ANNEXES
IOM X has been successful at quantifying the 
impact of its activities and has developed 
three guides to complement the IOM X C4D 
Toolkit. These guides, called IOM X Research 
and Learning Annexes, show the step-by-
step processes that IOM X applied to inform, 
monitor and evaluate its core activities. 

GO TO 
ANNEXES

PHNOM PENH, CAMBODIA
1 SEPTEMBER 2017



QUIZZES ON TABLETS
IOM X created a number of 
multilingual quizzes in Year 3, which 
were used to further engage 
participants at events on the issue of 
human trafficking. The results from 
the quizzes enabled IOM X to assess 
a particular audience’s understanding 
of human trafficking. See the 
appendix of this report for a list of the 
quizzes that are available. 

INNOVATION

e-LEARNINGS
IOM X tweaked its current e-Learning courses in Year 3 by 
testing the courses with university students. Following feedback, 
the courses now include more graphics and simplified text. 
Additionally, IOM X developed two new e-Learning courses, 
which will be online in Year 4. These are Human Trafficking in the 
Manufacturing Industry and Human Trafficking for Sexual 
Exploitation. All IOM X e-Learnings will soon be available on 
IOM’s global e-Learning platform. 



IOM X AND IBM CASE 
STUDY
In August 2017, IOM X and IBM 
developed ideas for a potential 
technological solution to prevent the 
exploitation of migrant domestic 
workers. Unlike other mobile 
applications that exist for domestic 
workers and employers, the prototype 
created by IOM X and IBM is the first 
that helps facilitates communication 
between the two. Given the success of 
the workshop, IOM X and IBM released 
a case study in Year 3, which includes 
a workshop facilitation guide. The case 
study is geared at partners and other
counter-trafficking stakeholders.














#LETTERSFORMIGRANTS
IOM X launched #LettersforMigrants with a simple goal: to build public support for migrants 
across Asia by sharing personal stories from both the general public and migrants 
themselves. #LettersforMigrants grew quickly in Year 3, and the campaign now features 
letters and postcards in Bahasa Indonesia, English, Tagalog, Thai and Vietnamese. The 
postcards have been shared on IOM X’s Medium page and delivered to partners.

GO TO 
WEBSITE

OPEN CASE 
STUDY PDF

GO TO         
e-LEARNING 
PLATFORM



THE IOM X ROADSHOW MODEL
The IOM X roadshow model seeks to engage communities using a Communication for Development (C4D) 
approach. While each roadshow is tailored to the community in which it takes place, the general model is 
outlined in the diagram below.

STEP 6
Research


Conduct a Knowledge, 

Attitude and Practice (KAP) 
post-survey of 400 members 
of the general public in the 

roadshow location to assess 
impact.	  

STEP 1
PPCD


Host a Participatory Planning 
and Capacity Development 
(PPCD) Workshopfor 15-25 
diverse participants from a 

selected community. Identify 
the trafficking trends, begin 
developing messaging and 

determine the most effective 
type of media to create.	  

STEP 5
Showcase and 
Press Launch


Hold a public showcase to 

launch the media content and 
provide a platform for counter-

trafficking stakeholders to 
speak about their work. Hold 
a press launch to maximize 

reach through media 
engagement.	   STEP 4

Production


Produce the identified media 
content.	  

STEP 3
Media Camp


Bring together 20-30 

stakeholders to
further develop messaging 
based on research findings, 
begin developing the media 
content and a distribution 

strategy.	  

STEP 2
Research


Conduct a Knowledge, 

Attitude and Practice (KAP) 
pre-survey of 400 members of 

the general public in the 
roadshow location. 	  



Cotabato City is located in the province of Maguindanao, on the island of 
Mindanao, in the Philippines. There are more than 280,000 adult women in 
Maguindanao. Each year, around 14,000 of them migrate abroad for work, 
where they can earn more than three times the average monthly income for 
women in Maguindanao (US$127). One of the main overseas opportunities for 
women is domestic work, often facilitated by recruitment agencies. Not all 
recruiters are properly licensed and can trick these women for illegal profits.

KEY MESSAGE


If you or someone you know is 
thinking of migrating abroad for 
work, visit www.poea.gov.ph or

call POEA at 02-722-1144 or 
02-722-1155 to check the 

legitimacy of your recruiter’s 
license.

TRAFFICKING TREND  The cross border trafficking of young adult women for domestic work. 

DESIRED BEHAVIOUR 
CHANGE

Check the legitimacy of a recruiter’s license with the Philippines Overseas 
Employment Administration (POEA).

PRIMARY AUDIENCE


Young women in Maguindanao, aged 18-35, single or married, have the desire 
to migrate, high school level education, Muslim.

MEDIA Video and radio.

PARTICIPATORY PLANNING AND CAPACITY DEVELOPMENT (PPCD) WORKSHOP
The first step in the roadshow, the PPCD, took place on 1-2 June 2016, with 20 participants from 
government, NGOs, the private sector and universities in Cotabato. The PPCD determined:1 

2 
RESEARCH
In August 2016, IOM X’s research partner, Rapid Asia, conducted face-to-face surveys with 243 females 
from Maguindanao, aged 18-35, with lower education, who intend to migrate but have never worked 
overseas before. The findings highlighted:

54% of respondents would seek 
migration help from a recruiter, 
and 44% from friends and 
relatives who are recruiters.


83% had already been exposed 
to safe migration messaging but 
40% showed low awareness of 
human trafficking.

If they were to migrate overseas, 
43% would be worried about 
being exploited by employers, 
28% by the recruitment agency 
and 27% by authorities. 

MEDIA CAMPS 
During Media Camp I in Cotabato on 14-15 December 2016, the focus was on sharing the results of the 
baseline survey and developing concepts for the media content, based on the survey results and the 
decisions about target audience and key messaging that were made during the PPCD. Media Camp II was 
a one-day workshop on 1 March 2017 that brought together many of the same stakeholders who 
participated in the PPCD and Media Camp I. This workshop provided an opportunity for IOM X’s 
production partner, Dakila, to screen the rough cut of the media content and gather feedback from the 
participants before final edits were made. Key input centred around the need for greater local authenticity 
in the video so that it would better connect with the target audience. 

3 

IOM X COTABATO ROADSHOW
MAGUINDANAO, PHILIPPINES
MAY 2016 TO MARCH 2017

4 
PRODUCTION
Following Media Camp II, the production company incorporated the main 
points of feedback from the group.  The group felt that the video worked better 
as one six-minute version, rather than as four shorter segments as initially 
planned. The group also felt the video would be more effective if it was clearer 
that it was based in Maguindanao, with shots of local points of interest 
included throughout the video. 



KEY MESSAGE


If you or someone you 
know is thinking of 

migrating abroad for 
work, visit 

www.poea.gov.ph or
call POEA at 

02-722-1144 or 
02-722-1155 to check 
the legitimacy of your 

recruiter’s license.

Creative partner Dakila facilitates 
brainstorming session to choose a 
name for the video at Media Camp II.

5 
SHOWCASE EVENT
The final video premiered on 21 March 2017 during the Provincial Government 
of Maguindanao’s Women’s Month Celebrations in Buluan. A press conference 
took place following the Governor’s remarks, with Esmael Mangudadatu, 
Governor of Maguindanao, Tara Dermott, IOM X Program Leader, Moira 
Lintongan-Idiesca, POEA Information Officer and Bayang Barrios, Singer. A 
total of 30 journalists were in attendance, from key local and national 
publications, including the Manila Bulletin, Notre Dame Broadcasting 
Corporation, Philstar, The Manila Times and Minda News. Following the press 
conference, IOM X held a concert with Bayang Barrios. The one-hour show 
incorporated strong messaging elements, in the form of verbal and on-
screen language, as well as a knowledge-testing quiz. A total of 8,000 
people viewed the video on launch day.

ABOUT KWENTONG OFW: SAKI SI FATIMA 
The video tells the story of Fatima, a young woman from Maguindanao who – motivated by family 
needs – chooses to leave her home to work as a domestic worker abroad. The video focuses on her 
decision-making process and provides tips on how to migrate safely. 

9
articles and broadcasts 

about the IOM X 
Cotabato Roadshow

300,000
people potentially 

reached media 
coverage

US$9,902
in estimated PR value 
generated by media 

coverage

WATCH EVENT 
VIDEO

RESEARCH
In May 2017, a Knowledge, Attitude and intended Practice (KAP) Impact 
Assessment of Kwentong OFW: Saki si Fatima was conducted. The results 
were based on a pre-survey (n=243) and post-survey (n=385) of women living 
in Maguindanao, aged 18-35, with low levels of education and a desire to 
migrate abroad for the first time. The findings indicate that, after watching the 
video:

6 

63 out of 100 people shifted up 
one stage of the behaviour 
change journey. This 
demonstrates significant impact, 
especially in terms of educating 
people about why and how to 
verify the legitimacy of a recruiter’s 
license. 


Knowledge was strengthened, 
especially in terms of knowing 
the correct definition of human 
trafficking, how to verify a 
recruiter’s legitimacy with POEA, 
and which documents are 
needed to migrate abroad for 
work. 


86% of respondents  
(compared to 71% in the pre-
survey) said they would advise 
friends to verify a recruiter’s 
license with POEA if they 
intend to migrate. 


DISTRIBUTION
The video and radio versions of Kwentong OFW: Saki si Fatima were distributed to three television 
stations, 17 radio stations and 62 organizations in the Philippines, with a focus on the province of 
Maguindanao. The program was aired 298 times on radio, potentially reaching 9.15 million people. 
Additionally, the video has been screened at six events around the Philippines, including labour forums in 
Metro Manila, Cebu and Cavite, reaching 4,050 people. Online, the video has been viewed 111,671 times, 
and over 23,000 people have reacted to, commented on or shared the video on social media.



In 2013, it was estimated that there were 8.6 
million Bangladeshi migrants working in 157 
countries around the world. 

Several factors contribute to this high outward 
migration. Nearly one third of the population 
lives below the poverty line. Agriculture is the 
primary source of income, however, this sector 
is finding it difficult to absorb a rapidly growing 
population. This leaves many in rural areas, 
such as Narsingdi, Narayanganj and 
Kishoreganj, unemployed. 

These three districts were identified as key 
source areas of where people, especially men, 
had experienced exploitation upon migration. 

TRAFFICKING TREND  Young Bangladeshi migrants are using non-work visas (travel, 
free, Hajj and student visas) to migrate abroad for work. 
Working in another country without a working visa increases 
one’s vulnerability to exploitation.

DESIRED BEHAVIOUR 
CHANGE

If you or someone you know is thinking of migrating abroad, 
visit IOMX.org/BD to find out how to check the legitimacy of 
your visa.

PRIMARY AUDIENCE


Young men and women, aged 18-35, in Narsingdi, low 
education levels, with the desire to migrate.

MEDIA Video

PARTICIPATORY PLANNING AND CAPACITY DEVELOPMENT (PPCD) WORKSHOP
The PPCD, took place in Narsingdi on 17-18 January 2017, with 57 participants from district level 
government, migrant networks, law enforcement, media and counter-trafficking organizations. The 
participants were from Narsingdi, Narayanganj and Kishoreganj. The PPCD determined:

1 
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2 
RESEARCH
In April 2017, IOM X’s research partner, Rapid Asia, with the help of local community volunteers, 
conducted face-to-face surveys with 404 people (70% male, 30% female) in Narsingdi, aged 
18-35, with lower education, who intend to migrate overseas. The findings highlighted:

Most (76%) had heard about 
human trafficking, but
less than 50% knew that 
men, women and children 
are at risk of trafficking.

80% said they would seek 
information about how to 
migrate safely from their 
family or a returned migrant, 
but only 26% had seen safe 
migration information 
before.

Most women wanted to 
migrate to Saudi Arabia for 
domestic work, and most 
men wanted to migrate to 
Saudi Arabia or Malaysia for a 
restaurant or construction job. 

3 
MEDIA CAMPS 
IOM X conducted Media Camp I in Narsingdi from 21-22 May 2017, with support from IOM 
Bangladesh, local implementing partner Ovibashi Karmi Unnayan Program (OKUP) and 
production partner, Asiatic. The key findings from the baseline survey were shared with the 41 
(33M/8F) participants and a decision was made to focus on video content that leveraged music, 
drama, returned migrant testimonials and celebrity involvement to communicate the key 
message. 








Media Camp II took place in Narsingdi on 22 August 2017, where 50 (38M/12F) participants 
viewed the media content and provided feedback. 

Following media camp, a private sector partner distribution strategy was developed for the 
videos, which included:

NEXT STEPS
•  IOM X will host a journalist training in Dhaka on 1 November 2017 to build capacity for reporting on 

human trafficking in Bangladesh. The training will be filmed and distributed to partners. 
•  On 2 November 2017, IOM X will hold a media launch in Dhaka for the video content produced by the 

IOM X Bangladesh Roadshow.
•  From November-December 2017, OKUP will hold community theater events in the three target districts 

of Narsingdi, Narayanganj and Kishoreganj to promote the videos and key messaging. 
•  IOM X will conduct a post-KAP survey in December 2017, with results available in January 2018.

Telecoms IOM X is partnering with Robi, the second biggest telecoms provider in 
Bangladesh to send five SMS messages to the target audience promoting the 
key message and video content. The SMSs will reach nearly 1 million people.

Television IOM X is partnering with ATN Bangla, one of the most popular television 
stations in Bangladesh. ATN Bangla will be broadcasting the videos at prime 
time in November and December 2017 to a national audience.

Radio IOM X is partnering with Radio Today, the first and top private radio station in 
Bangladesh. Radio Today will report live from the media launch in November 
2017 and will air audio versions of the videos to a national audience. 



IOM X supported a number of counter-trafficking events throughout ASEAN in Year 3, providing awareness 
raising materials, subject matter speakers, facilitators and video production. Below are snapshots from 
some of these events.

EVENT HIGHLIGHTS

IOM Thailand hosted a 
booth at Government 
House on 5 June to mark 
Thailand’s National Anti-
Trafficking in Persons 
Day. Around 300 
government officials and 
journalists attended the 
event, including Prime 
Minister Prayuth. IOM X 
provided videos on loop, 
the IOM X C4D Toolkit 
(Thai version), designed 
the backdrop, supplied 
props for the photo wall 
and conducting a quiz for 
visitors to the booth to 
test their knowledge 
about human trafficking 
in Thailand.  

IOM X assisted 
Chulalongkorn University 
organize its annual 
Harmonizing Migration 
Networks: In Search of 
Inclusive and Sustainable 
Solutions conference on 
16-17 December. IOM X 
helped to design a panel 
discussion on the role of 
media to combat human 
trafficking, and IOM X’s 
program leader spoke on the 
panel. IOM X also hosted a 
booth in the conference 
reception area. The 120 
conference guests were 
asked to write a postcard to 
a migrant (as part of IOM X͛s 
#LettersforMigrants 
campaign) and take IOM X 
and Microsoft's short quiz 
about human trafficking. 
IOM X took photos of booth 
visitors mailing their post 
cards and printed them on 
IOM X / USAID branded 
templates for each guest.

IOM X took a lead role in organizing the Regional COMMIT Youth Forum in Vientiane, Lao PDR, from 21-25 
November. This year’s forum focused on behaviour change messages and the 12 youth participants 
developed recommendations for engaging with young people on human trafficking in their home countries. 

IOM X assisted Chulalongkorn University to organize the annual Harmonizing Migration Network conference 
in Bangkok, Thailand, from 16-17 December. IOM X held a panel discussion on the role of media to combat 
human trafficking and hosted an interactive booth at which the 120 conference guests were asked to write 
a #LettersforMigrants postcard and take a quiz about human trafficking. 

IOM X worked closely with IOM Thailand to organize its Global Film Festival in Bangkok from 14-18 
December. IOM X filmed interviews with participants and produced a promotional video about the festival.

IOM Thailand hosted a booth at Government House in Bangkok on 5 June to mark Thailand’s National Anti-
Trafficking in Persons Day. Over 300 government officials and journalists attended the event. IOM X 
provided videos, the IOM X C4D Toolkit (Thai version), a backdrop design, props for the photo wall and a 
quiz to test visitors’ knowledge about human trafficking in Thailand.  

IOM X facilitated a training with a group of international students (aged 18-30) on human trafficking and 
C4D for the Volunteers in Asia (VIA) Program on 11 July in Bangkok.

IOM X and IOM Philippines facilitated a workshop for the Phil-American Fund (which administers the 
USAID Philippines counter-trafficking small grants programme) in Subic from 21-23 June. The 22 
participants learned how to use C4D to improve the effectiveness of their counter-trafficking messaging, as 
well as tips to improve social media, visibility, network building and fundraising.

For World Day Against Trafficking on 30 July, youth-led NGO Project Liber8 brought together 200 
participants for a hackathon to develop innovative technology ideas to help raise awareness on human 
trafficking issues in Kuala Lumpur, Malaysia. IOM X lent technical support during the planning phase and 
provided two mentors on site during the event and one judge. 

IOM X partnered with A21 Thailand to launch their “Can You See Me?” Campaign in Bangkok on 31 July. 
The print and video campaign seeks to raise awareness on three forms of trafficking: forced begging, child 
sex trafficking and forced labour. The IOM X and USAID logos were featured on the launch event backdrop 
and logo loop. 







PHIL-AM FUND XX

For World Day Against Trafficking on 
30 July, youth-led NGO Project Liber8 
brought together 200 participants for 
the ‘Advoc8/Hack’, a national 
hackathon to develop innovative 
technology ideas to help raise 
awareness on human trafficking issues 
in Malaysia. IOM X lent technical 
support during the planning phase and 
provided two mentors on site during 
the hackathon. 

IOM X facilitated a training with a group of 10 (9F/1M) 
international students (aged 18-30, from China, 
Myanmar, Viet Nam, and Thailand) on human trafficking 
and Communication for Development for participants 
from the Volunteers in Asia (VIA) Program on 11 July in 
Bangkok.

IOM X and IOM Philippines were invited by the Phil-
American Fund (which administers the USAID Philippines 
counter-trafficking small grant program) to facilitate a 
three-day workshop called Communication for 
Development (C4D) and Social Media for Human 
Trafficking Prevention from 21-23 June in Subic, 
Olonpago in the Philippines. The workshop was attended 
by 22 (20F/2M) participants from different counter-
trafficking organizations in the Philippines. The objective 
of the workshop was to support the application of an 
evidence-based and participatory approach, C4D, to 
improve messaging effectiveness of counter-trafficking 
activities in the Philippines as well as to provide social 
media, visibility, network building, and fundraising 
training to maximise campaigns.
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While Year 1 laid the groundwork for the IOM X campaign, and Year 2 drove forward an engaging and 
impactful activity plan focused on the fishing and domestic work sectors, IOM X’s Year 3 was about 
targeted, on-the-ground, community engagement activities. In addition, IOM X expanded its focus on the 
manufacturing industry, forced marriage and trafficking for sexual exploitation.

IOM X launched 34 free videos in Year 3, targeting different audiences with tailored messaging – from two 
series to raise awareness amongst consumers about how exploitation impacts the manufacturing industry, 
to a video informing aspirant female migrants in the Philippines’ province of Maguindanao about the 
importance of checking the validity of their recruiter’s license. The purpose of IOM X’s videos is to help 
prevent exploitation and human trafficking across all four quadrants of our strategic framework (see page 2 
of this report).
 
Research around IOM X’s videos shows that they are having their intended impact.
  

CONCLUSIONCONCLUSION

After watching Made, viewers showed showed these shifts: 


91% of Indonesians who 
watched IOM X’s Open Doors 
video indicated they were more 
likely to adopt the desired 
behaviours to respect domestic 
worker rights.


Before watching IOM X's Made 
miniseries, only 20% of 
respondents indicated they cared 
if garment workers are 
mistreated, this increased to 
61% of respondents after 
watching the miniseries.




After watching Kwentong OFW: Saki Si Fatima, 
surveyed viewers said:

After watching IOM X’s Know 
Before You Go video, 83% of 
aspirant male migrants in 
Cambodia indicated they 
would advise a friend to visit a 
Migrant Resource Centre 
(MRC):


After watching Kwentong OFW: Saki Si Fatima, viewers said:

Kwentong OFW: Saki Si Fatima encourages 
aspirant female migrating from Maguindanao, 
Philippines, to verify their recruiter’s license.

Made seeks to raise awareness of exploitation 
in the manufacturing industry.



CONCLUSION

COMING UP IN YEAR 4
In Year 4, IOM X will host the media launch of its IOM X Bangladesh Roadshow to premiere the videos and 
Bangla-language microsite. Additionally, IOM X will begin to roll-out its IOM X Myanmar Roadshow.

IOM will be engaging with YouTube Creators to inspire young Thais to practice socially responsible 
consumerism. The exciting video series, being produced in partnership with Love Frankie, will premiere at a 
media event Bangkok, Thailand.

Also in Year 4, IOM X will be looking at trafficking for sexual exploitation, with the premiere of an exciting 
video collaboration between IOM X, producer Dejan Rasic from McCann Sydney and Exit Films. A microsite 
on the issue, where subject-matter experts help IOM X debunk myths about sexual exploitation, will launch 
alongside the video.

IOM X will also premiere a video to raise awareness about forced marriage in Cambodia. In addition, IOM X 
will premiere a video about labour rights in the fishing industry, in partnership with ILO.

A key area of focus for IOM X in Year 4 will be the packaging and dissemination of its videos and resources, 
to ensure that these are reversioned for non-English speaking audiences, and used widely by IOM and 
other partners.

Off the back of the IOM X Campaign’s successes to date, IOM is exploring how best to continue the 
campaign’s innovative work beyond its current funding end date of 30 September 2018.  

CONCLUSION (CONTINUED)

IOM   OIM

Complementing its strong video portfolio, IOM X 
continued to develop its free resource library in Year 
3. Many IOM X resources are now available in 
multiple languages, and are being used by IOM 
offices and partners globally. New materials include 
factsheets, research annexes and country 
snapshots. All resources seek to assist with counter-
trafficking efforts.

The rollout of the IOM X campaign in Belarus 
continued in Year 3, with a highlight being the 
“Learn. Act. Share.” counter-trafficking summer 
camp held for young people in July. The camp 
helped to move closer to the goal of the IOM X 
Belarus campaign, which is to increase awareness 
of human trafficking among young Belarusians and 
encourage them to contribute to the prevention of 
human trafficking. 

With all activities implemented in Year 3, IOM X has 
continued to work towards its overarching goal of 
building social resilience to exploitation and human 
trafficking in Asia Pacific. 



PRIVATE SECTOR PARTNERS
IOM X thanks the following private sector partners who have supported the campaign through in-
kind contributions to date. Newly added partners for Year 3 are indicated with an asterisk.
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ANNEX 1: ACKNOWLEDGMENTS

REGIONAL
•  Alliance Anti-Trafic
•  ASEAN 
•  Australian Department of Foreign Affairs and Trade
•  A21
•  ECPAT 
•  ILO 
•  International Domestic Workers Federation
•  Issara Institute
•  Save the Children
•  Terre des Hommes
•  The Global Alliance Against Traffic in Women
•  UN-ACT
•  UN Women
•  Winrock International*
•  World Vision End Trafficking in Persons (ETIP)

BANGLADESH
•  BRAC
•  Group consultation with journalists
•  Group consultation with NGOs 
•  INCIDIN
•  Ministry of Expatriates Welfare and Overseas 

Employment*
•  Ministry of Home Affairs
•  Ministry of Information
•  Ministry of Youth and Sports
•  Narsingdi District Employment & Manpower Office
•  OKUP*
•  UN Women Bangladesh

CAMBODIA
•  Legal Support for Women and Children
•  National Committee to Combat Trafficking
•  Winrock International

INDONESIA
•  GARDA
•  Indonesian Migrant Workers’ Union (SBMI)
•  Jala-PRT
•  Ministry of Foreign Affairs
•  Ministry of Manpower 
•  Ministry of Social Affairs
•  Ministry of Women’s Empowerment and Child 

Protection
•  National Board of Placement and Protection of 

Indonesian Overseas Workers (BNP2TKI)
•  PBM
•  U.S. Embassy

MALAYSIA
•  Ministry of Foreign Affairs
•  Ministry of Home Affairs – MAPO
•  Project Liber8
•  U.S. Embassy



MYANMAR
•  Ministry of Home Affairs - Central Bureau against 

Trafficking in Persons
•  U.S. Embassy 

PHILIPPINES
•  Autonomous Region in Muslim Mindanao 

Government – Bureau of Public Information
•  Autonomous Region in Muslim Mindanao 

Government – Department of Social Welfare and 
Development

•  Autonomous Region in Muslim Mindanao 
Government – Department of the Interior and 
Local Government

•  Autonomous Region in Muslim Mindanao 
Government – Office on Bangsamoro Youth Affairs

•  Autonomous Region in Muslim Mindanao 
Government – Regional Economic and 
Development Planning Board

•  Bangsamoro Development Agency
•  Blas Ople Center
•  Cotabato City – Department of Education
•  Cotabato City State Polytechnic College
•  Dakila
•  DXUP Teleradyo
•  Group consultation with media outlets
•  Inter-Agency Council Against Trafficking
•  Maguindanao Speakers Bureau
•  Notre Dame University
•  Office of the Provincial Governor of Maguindanao*
•  Phil-Am Fund*
•  Philippines Overseas Employment Administration*
•  Police Provincial Offices
•  U.S. Embassy 

SINGAPORE
•  HOME
•  It’s Raining Raincoats*
•  Singapore Inter-Agency Task Force on Trafficking 

in Persons
•  TWC2
•  UN Women Committee Singapore
•  U.S. Embassy

THAILAND
•  Chulalongkorn University*
•  HomeNet/National Network of Domestic Workers
•  International Labour Organization*
•  Migrant Workers Rights Network
•  Ministry of Foreign Affairs
•  Ministry of Labour 
•  Ministry of Social Development and Human 

Security
•  Stella Maris*



PUBLIC SECTOR CONSULTATIONS
IOM X thanks the following organizations for participating in consultations with IOM X in order to 
shape the campaign’s activities. New stakeholders for Year 3 are indicated with an asterisk.
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ANNEX 2: VIDEO PORTFOLIO

IOM X produces video programmes for television, online platforms and community screenings. These 
programmes seek to educate viewers about human trafficking and exploitation. All IOM X videos are 
rights free and available free-of-charge for broadcasters and organizations. To request videos, please 
write to IOMX@iom.int

ANNEX 2: VIDEO PORTFOLIO

This Way, That Way: An IOM X Music Video (7:30)
A poet battle takes place under a banyan tree in a village in Bangladesh. Two poets take the stage. Aziz 
claims that migrating is all about luck and trusting your recruiter while Samsu insists – with support from 
returned migrants – that you need to take the time to get travel documents prepared and validated.
Bangla with English subtitles: https://tinyurl.com/TWTWBangla

SAFE MIGRATION AND HUMAN TRAFFICKING
Know Before You Go (5:44)
Aimed at potential migrants, the video provides guidance on many aspects related to safe migration, 
including how to safeguard identification, why you should stay in regular communication with family at 
home and, for those going abroad, the importance of a valid passport, visa and work permit.   
Bangla: https://tinyurl.com/KBYGbangla
Khmer with English subtitles: http://tinyurl.com/KBYGkhmer
Myanmar with English subtitles: https://tinyurl.com/KBYGMy
Lao with English subtitles: http://tinyurl.com/KBYGlao	  	  

Post This (3:10)
Using Post-it notes, this video illustrates the type of industries that human trafficking victims are lured into. 
English: http://tinyurl.com/PostThisIOMX
Sinhala: https://tinyurl.com/PTSinhala
Tamil: https://tinyurl.com/PTTamil

What is Human Trafficking? (5:54)
This animated video illustrates the three elements of the human trafficking process — Act, Means and 
Purpose. The goal of the video is for viewers to understand that human trafficking doesn’t happen all at 
once, but rather is a process, made up of these three elements.
Bangla: https://tinyurl.com/WIHTBangla
Cantonese: https://tinyurl.com/WIHTCanton
English: http://tinyurl.com/WhatIsHT
Thai: https://tinyurl.com/WIHTThai


Migrant Life Story: Moshiul (1:58)
Moshiul went abroad to work after his recruitment office told him a free visa was sufficient. When he 
arrived at his destination, he faced many difficulties trying to find work and then was arrested because 
of his irregular status.
Bangla with English subtitles: https://tinyurl.com/MLSMoshiul

Migrant Life Story: Shahjalal (1:56)
Shahjalal’s recruitment office gave him a student visa and told him that he could go abroad as a student 
and work anywhere. Shahjalal was suspicious, so he went to a local NGO office with his visa and 
passport and found out that working full-time on a student visa is not allowed.
Bangla with English subtitles: https://tinyurl.com/MLSShahjalal

Migrant Life Story: Masuda (1:37)
Masuda got her papers from her recruitment office just before travelling to another country so she didn’t 
check their validity. Upon arrival, the immigration officials informed her that her visa was for another 
country, and that is was almost expired.
Bangla with English subtitles: https://tinyurl.com/MLSMasuda



ANNEX 2: VIDEO PORTFOLIO (CONTINUED)ANNEX 2: VIDEO PORTFOLIO (CONTINUED)
EXPLOITATION IN THE FISHING INDUSTRY

Prisana: An IOM X Drama (9:56)
Mario Maurer plays a photographer on a mission to help a migrant woman find her husband, who is a 
victim of human trafficking in the fishing industry. Mario’s work takes him away from his girlfriend Mai 
(Davika Hoorne), causing tension in their relationship. Mai embarks on a learning journey to understand 
Mario’s absence, and soon discovers the heroism in his fight against human trafficking. 
Bangla: https://tinyurl.com/PrisanaBangla
Khmer: http://tinyurl.com/Prisana10KH
Thai: http://tinyurl.com/Prisana10
Thai with English subtitles: http://tinyurl.com/Prisana10eng
Prisana: An IOM X Drama – Extended (12:32)
This extended version of Prisana: An IOM X Drama features socially conscious Thai rockers, Slot 
Machine, singing the title track. The powerful visual of the band against the backdrop of a fishing port 
rife with human trafficking drives a powerful emotional journey for viewers. 
Thai: http://tinyurl.com/Prisana12
Thai with English subtitles: http://tinyurl.com/Prisana12eng
Prisana: An IOM X Music Video (5:02)
Slot Machine’s hit song ‘Prisana’, interlayed with dramatic scenes from Prisana: An IOM X Drama, in 
which a young photographer becomes embroiled in a human trafficking operation. 
English: http://tinyurl.com/Prisana5eng
Thai: http://tinyurl.com/Prisana5thai

I Care, Do You? An IOM X PSA (1:18)
Thai celebrities share facts about human trafficking in the fishing industry, with an aim to encourage 
viewers to demonstrate their support for the campaign through the hash tag #ICAREDOYOU. 
Thai: http://tinyurl.com/PrisanaPSA
Thai with English Subtitles: http://tinyurl.com/PrisanaPSAeng

Prisana Behind-the-Scenes (2:10)
A lighthearted look at the filming of Prisana: An IOM X Drama, featuring exclusive interviews with the 
cast and crew. 
Thai with English Subtitles: http://tinyurl.com/PrisanaBTS

INNOVATION
Introducing 6Degree.org (3:50)
An introduction to IOM X and Microsoft’s new crowdfunding portal, which enables individuals to 
contribute funding towards the return and reintegration of individual victims of human trafficking. 
English: http://tinyurl.com/6DegreeIntro 

IOM X Connect Singapore (2:04)
University students in Singapore take to the streets to find out how much the public knows about 
human trafficking, using an interactive app developed by IOM X, USAID, the U.S. Embassy and 
Microsoft. 
English: http://tinyurl.com/ConnectSingapore

COMMUNICATION FOR DEVELOPMENT 
What is C4D? (4:34)
This video provides a step-by-step guide on how to apply Communication for Development (C4D) to 
counter-trafficking activities.
English: http://tinyurl.com/WhatIsC4D
Khmer with English subtitles: https://tinyurl.com/C4DKhmer
Myanmar with English subtitles: https://tinyurl.com/C4DMyan
Thai: http://tinyurl.com/C4DThai





ANNEX 2: VIDEO PORTFOLIO (CONTINUED)ANNEX 2: VIDEO PORTFOLIO (CONTINUED)
EXPLOITATION OF DOMESTIC WORKERS 

Open Doors: An IOM X Production (24:00)
A three-part drama about families and their domestic workers. Based in Singapore, Malaysia and 
Thailand, the three stories follow the challenges of each busy family, as they balance demanding 
work schedules, household duties and raising children, with the help of their domestic workers from 
the Philippines, Indonesia and Myanmar. In each story, the family goes through a moment of 
reflection, where they recognize that everyone needs a break, and that not meeting their domestic 
worker’s needs is having a negative impact on both the family and their employee. Creating a happy 
home means working together with open communication and mutual respect. Each story in Open 
Doors was written, produced and directed by local talent in each country. 
English: http://tinyurl.com/OpenDoors24
Thai subtitles: https://tinyurl.com/opendoors24Thai

Open Doors: Singapore (7:30)
Serene is the Singaporean employer of Lisa, a domestic worker from the Philippines. When Lisa 
starts working for her, Serene takes her passport and work permit, and does not allow her to take a 
day off. Serene is caught up in her own work until she realizes what she is unknowingly teaching 
her daughter about how to treat others. Serene recognizes that in order for her home to be a happy 
one, she needs to set a good example for her own child about respecting and appreciating others. 
English: http://tinyurl.com/OpenDoorsSG
English with Bahasa Indonesia subtitles: http://tinyurl.com/OpenDoorsSG2

Open Doors: Thailand (7:30)
Krit is the Thai employer of Fon, a domestic worker from Myanmar. Recently widowed with two 
young children, Krit puts his needs before Fon’s, telling her that she can’t have a day off to see her 
sister. Desperate to give her sister money to bring back to her sick mother in Myanmar, Fon travels 
with Krit’s youngest child to her sister’s work and is then late to pick up his eldest child from school. 
After anger comes reflection, and Krit sees that in order for his home to be happy, Fon needs to 
have a regular day off. 
Thai with Bahasa Indonesia subtitles: http://tinyurl.com/OpenDoorsTH2
Thai with English subtitles: http://tinyurl.com/OpenDoorsTH


Open Doors: Malaysia (7:30)
John and May are the Malaysian employers of Ani, a domestic worker from Indonesia. With hectic 
work schedules and an active young daughter, they forget to buy Ani the mobile phone they 
promised her when she started her job. Ani, anxious to speak to her young son in Indonesia, 
becomes distracted and her work begins to suffer. Annoyance becomes understanding when John 
and May realize that in order for their home to be a happy one, Ani needs to be able to communicate 
with her son regularly. 
Bahasa Malaysia with Bahasa Indonesia subtitles: http://tinyurl.com/OpenDoorsMY2
Bahasa Malaysia with English subtitles: http://tinyurl.com/OpenDoorsMY

Trailer for Open Doors (1:20)
A promotional video for Open Doors: An IOM X Production. 
English: http://tinyurl.com/OpenDoorsTrailer


The Apartment (4:02)
A young man and his upstairs neighbour witness the abuse of a domestic worker in the apartment 
across from theirs. Using information on the IOM X website, they help the domestic worker. A twist 
at the end brings home the prevalence of this crime, often hidden behind closed doors. 
English: http://tinyurl.com/IOMXApartment
Cantonese: https://tinyurl.com/ApartmentCanton

Happy Home Audience Reactions (4:23)
A highlight reel of audience reactions to IOM X’s Happy Home press launch on 25 May 2016.
English subtitles: http://tinyurl.com/happyhomereactions	  





ANNEX 2: VIDEO PORTFOLIO (CONTINUED)ANNEX 2: VIDEO PORTFOLIO (CONTINUED)
EXPLOITATION OF DOMESTIC WORKERS (CONTINUED)

Sebuah Harapan: An IOM X PSA (3:10)
A look at how employers in Indonesia are creating happy homes with their domestic workers through 
open communication and mutual respect. Featuring Dede Yusuf, Head of Commission IX, and Lita 
Anggraini, Executive Director of Jala PRT. 
Bahasa Indonesia with English subtitles: http://tinyurl.com/Sebuah

Sebuah Harapan: An IOM X PSA – Condensed (0:30)
A condensed version of Sebuah Harapan: An IOM X PSA. Ideal for television broadcast.
Bahasa Indonesia with English subtitles: Upon Request
	  


Kwentong OFW: Saki Si Fatima (6:42)
This video tells the story of Fatima, a young woman from Maguindanao in the Philippines who – 
motivated by family needs – chooses to leave her home to work as a domestic worker abroad. The 
video focuses on her decision-making process and provides tips on how to migrate safely.
Tagalog with English subtitles: http://tinyurl.com/IOMXSakiSiFatima	  


EXPLOITATION IN MANUFACTURING

How to make a t-shirt
English: https://tinyurl.com/
howtotshirt

How to make a bag
English: https://tinyurl.com/
howtobag

How to make a phone
English: https://tinyurl.com/
howtophone

How to make a shoe
English: https://tinyurl.com/
howtoshoe

HOW TO SERIES (4 episodes; 1 minute each)

Millions of people in Asia work in the garment industry. In this How to series, IOM X went out to see how challenging this work 
really is. In each episode, contestants are tasked with making an everyday product in under 40 minutes. The cash prize sheds light 
on the reality of this work.  

Ep. 1: How do I get out 
of here? (6:08)

Tensions run high at 
Torres Fashion as the 
launch of the new 
clothing line approaches. 
Lian steps up to help 
Winston solve a problem 
but what she uncovers 
comes with a whole new 
set of tough choices 
about the price of 
success.

Ep. 2:  Ice cream doesn’t 
judge (7:31)

While Lian tries frantically 
to reach her brother, 
Winston has other 
priorities. Lian starts 
documenting the stories 
of the workers she meets 
but is anybody listening?




Ep. 3: Wake up Mr. Cho! 
(4:53)

Everybody has a story. 
Tonyo’s is revealed and 
Lian confronts her brother 
with the harsh reality of 
how his new line of 
clothes is being made.


Ep. 4: No regrets? No 
guilt? (4:53)

A dream turns into a 
nightmare as Bingbing 
remembers an offer that 
turned out to be too good 
to be true and Lian gives 
Winston an ultimatum.

Ep. 5: Let me ask you 
this (4:52)

Lian makes a call and 
Winston makes a choice 
that will impact his family 
and his business. But is 
he the only one to blame?

MADE MINISERIES (5 episodes)

Tensions run high at Torres Fashion as the launch of a new clothing line approaches. Lian’s brother Winston is in charge but when 
she tries to help out by delivering a cheque to their manufacturer, she makes a surprising discovery that calls into question the price 
of success and the cost of fashion. This five-part YouTube miniseries explores issues of supply and demand and raises questions 
about what it means to be a responsible consumer. Do you know who made your clothes? 

All episodes are available in English at: IOMX.org/MADE

	  



ANNEX 2: VIDEO PORTFOLIO (CONTINUED)ANNEX 2: VIDEO PORTFOLIO (CONTINUED)

Sacrifice: A Poem by Robina Navato (2:11)
In this video, Robina Navato, a migrant domestic worker in Singapore, reads a poem she wrote. The 
video aims to highlight the plight of migrant domestic workers who have exploitative relationships with 
their employers. The video launched on IOM X’s social media platforms on 13 January 2017.
English subtitles: https://tinyurl.com/RobinaPoem

USER GENERATED CONTENT

COMMUNITY ENGAGEMENT
IOM X Cotabato Roadshow (4:16)
What’s a roadshow? At IOM X, it’s where we work closely with a specific community to create a media 
campaign that aims to help protect fellow community members from exploitation and human trafficking. 
Here’s a look at how the IOM X Roadshow worked in Maguindanao (Philippines) to help young women 
make informed migration decisions.
English: https://tinyurl.com/PHRoadshow

Thailand (3:50)
https://tinyurl.com/TipsTH

Indonesia (6:57)
https://tinyurl.com/TipsINDO

Malaysia (2:32)
https://tinyurl.com/TipsMalay

DOES IT HAPPEN IN YOUR HOME? SERIES 

These videos provide different scenarios in which young people seek advice on how to handle relationships between their family 
members and their domestic workers. Through a chat simulation, viewers were encouraged to participate in a debate about the fair 
treatment of domestic workers by sharing tips and advice in the comments section.

This is Forced Begging (1:13)
A definition of forced begging, using text overlaid on video. Ideal for use on social media platforms. 
English subtitles: http://tinyurl.com/ForcedBegging

This is Forced Marriage (1:13)
A definition of forced marriage, using text overlaid on video. Ideal for use on social media platforms. 
English subtitles: http://tinyurl.com/IOMXMarriage
Cantonese subtitles: https://tinyurl.com/MarriageCanton

This is Debt Bondage (1:13)
A definition of debt bondage, using text overlaid on video. Ideal for use on social media platforms. 
English subtitles: http://tinyurl.com/DebtBondage	  
Cantonese subtitles: https://tinyurl.com/BondCanton

DEFINITIONS SERIES

This is Forced Labour (1:00)
A definition of forced labour, using text overlaid on video. Ideal for use on social media platforms. 
English subtitles: https://tinyurl.com/IOMXForcedLabour
Cantonese subtitles: https://tinyurl.com/LabourCanton

This is Trafficking for Organ Removal (1:21)
A definition of trafficking for organ removal, using text overlaid on video. Ideal for use on social 
media platforms. 
English subtitles: https://tinyurl.com/IOMXorgan



ANNEX 3: RESOURCE PORTFOLIO

IOM X provides free educational resources to help raise awareness about human trafficking and 
exploitation. To request resources, please write to IOMX@iom.int

ANNEX 3: RESOURCE PORTFOLIO 

TRAINING MATERIALS

IOM X C4D Toolkit
This is a 43-page, step-by-step toolkit for development professionals working on information, awareness-
raising and/or behaviour change communication campaigns in the counter-trafficking sector. The toolkit helps 
trainees understand Communication for Development (C4D) and Behaviour Change Communication (BCC), as 
well as develop a C4D strategy for counter-trafficking initiatives. 
Languages: Bangla, English, Mandarin, Myanmar, Thai and Khmer

IOM X Share
A ready-made PowerPoint presentation of 54 slides about human trafficking that you can tailor for your 
audience. Additional slides are available to customize the presentation for young people, the private sector, 
technology companies and media professionals. 
Language: English

IOM X Learn
A 39-page, ready-made workshop guide to help you teach others about human trafficking and exploitation. It 
was designed for young people between the ages of 15-25, but many of the activities will work for older or 
younger participants as well. This workshop guide will help them learn about human trafficking as a global 
issue affecting men, women and children, and what we can do to help stop it. 
Language: English

IOM X Act
A toolkit to teach young people how to hold events in their communities to help raise awareness about human 
trafficking and exploitation. 
Language: English

FACTSHEETS AND HANDOUTS

IOM X ACT

IOM X Factsheets and Handouts
Each factsheet comprises of facts on a specific subject. Alongside each fact is an illustration to aid comprehension. All factsheets 
are available in English. Additional language availability is noted below:

1.  What is Human Trafficking? (Also available in Bahasa Indonesia, Marshallese and Thai)
2.  Exploitation in the Fishing Industry in Asia Pacific (Also available in Marshallese and Thai)
3.  Exploitation of Domestic Workers in Asia Pacific (Also available in Bahasa Indonesia)
4.  Debt Bondage in Human Trafficking  
5.  Human Trafficking for Forced Begging
6.  Human Trafficking for Forced Labour  
7.  Human Trafficking for Forced Marriage (including child marriage)
8.  Who are Human Traffickers? 
9.  Trafficking for Organ Removal  
10.  Child Labour 
11.  Trafficking of Children for Sexual Exploitation 
12.  Child Soldiers 
13.  Take Action: Tips for Consumers, Migrant Workers and Internet Users
14.  Migration Trends of Maguindanao Women (Also available in Tagalog)
15.  Trends in Bangladeshi Migration (Also available in Bangla)
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Forced Child Labour Forced Begging Forced Marriage

Organ Trafficking

20.9 million 
men, women and children are living 

as victims of human trafficking globally, 
and more than half of these are in 

Asia Pacific. every year.

11.7
                              million

56%
                             of the global total

Domestic work Fishing Agriculture

Construction Manufacturing Entertainment

That’s about  
3 out of every 1,000 people.

In the Asia 
and Pacific region: 
There are 

or

victims 
of human trafficking. 
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IOM X provides a series of free online courses. Each course takes 5-10 minutes 
to complete. Course topics include:
•  What is Human Trafficking?
•  Human Trafficking in the Fishing Industry in Asia Pacific
•  Exploitation of Domestic Workers in Asia Pacific
•  Trafficking for Sexual Exploitation
•  Human Trafficking in the Manufacturing Industry
All courses are available at http://tinyurl.com/IOMXLearn 

Human trafficking fact 
cards
A set of images that can be 
used on Facebook or 
Instagram to share facts 
about migration and human 
trafficking and exploitation. 
Language: English

Cambodia migrant 
infographics 
Seven infographics for 
Facebook showing gender 
disparity amongst returned 
migrant workers in Cambodia.
Languages: English and 
Khmer 

Domestic work fact cards
Ten fact cards for Facebook 
that each give a different 
fact about domestic worker 
in Asia Pacific. 
Language: English

Hong Kong guides
A series of social media fact 
cards with information for 
migrant workers in Hong 
Kong about culture, legal 
and other issues.
Language: English and 
Bahasa Indonesia

Posters
Ten colourful posters that each display a fact about human trafficking. 
These can be printed for events or used on social media.
Languages: English and Khmer 

SOCIAL MEDIA

IOM   OIM

Victims are often
trafficked by
someone they
know and trust.

IOM   OIM

Human trafficking is
fuelled by our
demand as consumers
for cheap goods
and services.

IOM   OIM

Men, women
and children can
all be victims of
human trafficking.

eLEARNING

QUIZ

Would you have a happy home? 
A short quiz to test your knowledge of how to treat a domestic worker. 
English and Bahasa Indonesia: http://iomx.org/happyhome
 
What is human trafficking? 
A short quiz application to test your general knowledge about human trafficking. 
English: Available in the Windows Store as IOM X Learn Act Share App 

Bangladeshi Migration 
A short quiz to test your knowledge about Bangladeshi migration.
English: https://www.qzzr.com/c/quiz/452006/trends-in-bangladeshi-migration
Bangla: Coming soon

Human Trafficking and Thailand 
A short quiz to test knowledge about human trafficking, tailored for a Thai audience.
English: https://www.qzzr.com/c/quiz/420898/what-is-human-trafficking
Thai: https://www.qzzr.com/c/quiz/421521/fe7f482c-bea8-4ad3-847f-c6a2f5201933

MICROSITES
While the IOM X website hosts a number of sector-specific pages (see back cover of this report), it also provides microsites for 
specific audiences and activties:
•  IOMX.org/bd (and IOMX.org/bd/english) hosts all materials for a Bangladeshi audience.
•  IOMX.org/made hosts all videos in the YouTube miniseries, Made.



For more information, please contact IOMX@iom.int  

Connect with IOM X online:

IOMX.org
Facebook.com/IOMXorg
Twitter.com/IOMXorg
Instagram.com/IOM_X
Plus.Google.com/+IOMXorg
LinkedIn.com/company/IOM-X
Medium.com/@IOMX



IOM X is the International Organization for Migration (IOM – UN 
Migration Agency) and the United States Agency for International 
Development’s (USAID) innovative campaign to encourage safe 
migration and public action to stop exploitation and human trafficking. 


DO YOU KNOW THESE FORMS OF 

HUMAN TRAFFICKING AND EXPLOITATION?
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Forced Labour
IOMX.org/ForcedLabour

Forced Marriage
IOMX.org/Marriage

Forced Child Labour
IOMX.org/ChildLabour

Forced Domestic Work
IOMX.org/HappyHome

Forced Begging
IOMX.org/Beg

Debt Bondage
IOMX.org/Debt

Trafficking for Sexual Exploitation
IOMX.org/SE

Trafficking for Organ Removal
IOMX.org/Organ

Child Soldiers
IOMX.org/ChildSoldiers
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Exploitation in the 
Fishing Industry
IOMX.org/Fish
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